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Abstract The present study examined whether Westem usability guidelines apply to Chinese web sites.

Nielsenetal (2000)proposed asetof207 usability guidelinesderivedfiomobservations inthefield. We
tookasubsetof48 rules, and lookedatthe compliance rate (numberofguidelinesawebsitecompiied
witbdividedby*retotalnumberofguidelines),taskcompletiontinB,taskaccuacy,andusen'perceived
usability andlikeability forfourChineseonline booktores. Results showedaclearrelationshipbenreen
adherencetotre rulesanduabilityoftresite:astrewebsite'scompliancerateincreased,sodiddruability
and the impression the web site received from its users. These results suggestthatthe rules goveming
behaviorofChinese usenaresimilrtothoseofWestemusen-Moregenerally,thiss0rdycallsintoquestion
thewidely-heldintuiticr'rhatusabiliry forAsianwebsies shouldbe differenthanusability forWestem
sites.
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Abstrekstudi inimenelitiapakahpedomanpenggunaandariBratberlahrjugaunurksins*insjarinSan
(webs*s)China-Nielsenetal.(2000)nrengumpulkar2OT@nnnpexgguumyargdrp€rolehdariobservai
rtilanansin Kamimensambiisubsetdari48anuan"danmelihatoadaiumlahlapatuhan(iumlahpedomandi lapangan. Kami mengambil subsetdari 48 anuan" padajumlah kepatuhan (iumlah pedoman

yangcodotOorgansuanrqrusjuingan,dibai;qnlahtotal.pdoman),waktupenyelesaiantugc,I.{m

hasilmenunjul*an iitas anmatepatirhan pada anrar dankegunaar sihs: bilal{u kepmhan

kesaryangditerimasii$jfringaltddi peryunanya

batrwa aniran yang mengaturperilaku penggunaChina mirip dengan aturall

e Barat. Sebenamva stufi ini inemperAnyakan intuisi yang banyak diyakiniuntukpenggunaorangorurg Barat. Sebenatny4 studi ini mempertanyakan intuisi yang

batrwdperfigunaansi[s*iGiaringanuntukorangorangAsiahamsberbedadariyanguntukorangorang
Barar
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It is a rruism that usability ultimately As the New Economy meltdown of 2000

determines the success or fiilure of an showed us, no amount of funding and

interface, be it an aircraft cockpit, a new attention to features, marketing, and

frrst-person shooter gulme, or a web site. branding can make people buy a system
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